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What is a Listening Platform
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Emergence of  Listening 
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Practical Applications

Courtesy of Forrester Research, Inc., Trends 2010: Listening Platforms, September 2010. Used with permission.



Practical Applications: 
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What are the Challenges?
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What are the Challenges?

 Company Culture

 Lack of  a Strategy



What are the Challenges?
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How can you incorporate listening 

platforms in your future roles?



Thank You …

Questions?



How do they work?

Support Slides for Possible Detailed Questions:
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Increasing Importance of  Social 

Media Monitoring

All Companies

The projected amount of  companies

using listening platforms will grow 

to 73% in 2012.Currently, 22% of  the firms use 

listening platforms.

Support Slides for Possible Detailed Questions:
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